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Wireless is the next step in
anytime, anywhere banking

The idea that vou can now bank fraom a wireless device is intriguing. Christine MacPherson reports,

Wireless banking iz not new. A mamber of banks in the TTAE offer some kind of banling facility wia mobile phones. But banking
wia your PDA (personal digital assistant) is just starting to appear. And the first demonstration of its kind happened recently.

At arecent press conference to lavnch three new models from Palw, Habib Bank AG Zurich demonstrated three separate mohile
banking techtiologies in a live fund transfer on the new Palin Tungsten W & gsecure fund transfer via HBZweb was executed on
the Tungsten's web browser showing its support for the secure 128hit 351 technology by Amer Farid, azsistant wice president,

Hahik Bank &G Zutich.

I addition, siice the accounts used also subscribe to HBE's global event bazed SME banking system (HBZgam), a gquick SLI3
confirmation tmessage was also generated.

And thirdly, the Tungsten W's buaild in WAP browser will connect to HEZwap over GPES service to show a statement of
account reflecting this trafisaction as well as this unit's WTLS secutity capabilities.

..... \ Will it be the next big thing?

D1 a global basis the answer to this is as divided az the analysts who ate tom between those who think
the outlook for global stock markets is good and those who think it's not.

According to one survey by Ametican Banker and the Gallup Organization, over 78 per cent of PDA and
cellilar phone users say they have no interest ih wireless banlang, Presently, mobile banking and other
e | wireless financial mobile banking and othet wireless financial services on a global lewel, are expetiencing
& | growth curves far below that of anline banking wia deskiop PCs. The trouble, maty say, stems from dashed

Sy B hopes for stock matket tiches coupled with the uneasy acquaintance with an unpraven medium. People, it
would seetn, just aren't comfortable sending fitancial information ovet witeless wet and that’s not going to

chatige overtight.

Monetheless, a growing namber of industry experts are conviticed that mobile S wireless banking is the mobile Met’s “Mext Big
Thitg”. Chatles Schwab, for example, boasts owver 25,000 customers who place trades and manage theit accounts via a wireless
device. It offers this service because: “It’s an important part of meeting custamers where they live™

Indeed, despite tepid response so fat, many in the industiy see hage opportunities for using wireless technologies to create
innovative new ways for customers to manage theit personal wealth:

WIRELES S TRADING: while most online trades indtiated by consumers will contitne to be made through their desktop PCs,
according to one survey by Tupiter in the T3, a growing percentage of witeless trading will be composed of tesponses to
brokers’ recommendations sent wia wireless 33, email and promotions.

Clients receive secure messages with options to make a specified trade, edit it, reject it, or request a representative to follow up
emmail notification of trade with a phone call.

Wireless will be a huge benefit to bankers who offer a very personal service to their clients who will be able to reach their
custotters instantaneously instead of placing calls all day. Which means they'd do better - and do mote - i alot less time.
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EFEPING ABREAST: While itvve stitient in wireless infrastnacture for supporting congsumer mobile banking iz dowry, financial
istitutions are deployring these technologies to keep theit own brokers, analysts, researchers and other financial advizors
abreast of matket changes via wireless devices. As aresult, brokers, analysts, researchers and other financial adwvisors abreast of
tatket changes via wireless devices. &g aresult, brokers can more efficiently focus on asset gathering and relationship
management instead of placing calls.

PDA POPULARITY: Wireless Application Protocol (W AP)-based phones and PDA s are proving the most popular devices for
cotuducting mobile banking MWaty expetts agree that this bodes well for organizations that position themselves for the 2.5G and
3G networks that are expected to greatly accelerate the growth of wireless financial services,

ECONORMIES OF SCALE: Mobile f witeless banking may prove a major benefit to smaller banks that form consortiums, sitdlar
to those that nan ATMs, enabling mobile access to banking services for people on the move.

In the UAE

Of courze, profiting from the latge itvvestments necessary to enter mobile e-buginess will require banks to carefiully define their
mobile banking stratesies.

Banks it the TAE need to look at iambers: people adopting these devices today, their
goals, income levels and mateh that up with the aspirations o have for the bank. And
then you've got to decide whether it makes sense to make the investments in infrastracture
you nieed to dive into.

Innthe end, banks may have no choice, Az competition for a seemingly dwindling mumber
of fiew customers itcreases, witeless may prove less a differentiator than just the price of
doitig business.

The tining for wireless financial services may be right on target, affer all, and the likes of
Hahit Bank may have made the right decision to take the reins first on what will could well
become the next bandwagzon.

The guestion is: do customers want wireless services that reach them where they are,
atud are meanitzfidl and relevant to them? [t probably does appeal. After all, nothing’s more
personal that money.
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